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Open 3pm - til ® 7 Days

3229 N. CAUSEWAY @ METAIRIE ® 504.832.0659

* Sun. Dec. 24th

Saints @ New York

12noon Food, Fun & Free Shot w/Every Saints Touchdown

¢
* Mon., Dec. 25th e open Spm é
Merry Christmas >

12noon Food, Fun & Free Shot w/Every Saints Touchdown
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Eve Bash -
Party starts 10pm p
Free Champagne N

* Mon., Jan. 1st e open apm

Happy New Year

* Sat., Jan. 6th e 9pm

Join Us For Our KING GAKE PARTY
Get the Bahy & Win a $25 Bar Tah

NEW YEAR' EVE DARTY

Sun., Dec. 31st
Free

Party Favors
& Champagne
at 12midnight
(€ &

\

Weekly Specials

= Sundays & Mondays Beat The Heat
$1.50 Well & Beer 8pm-close

=Tuesdays $1.50 Schnapps

= Wednesdays
All Absolut Cocktails $2.50
9nm-midnight

= Thursdays Bloody Mary Special
$2 Well, $3 Call all night

7 DAYS
SPM-2AM

Slidell. LA
985.-847.1921

= LLOPEN 24 HOURS
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Just OnejBlock{offiBourbonfat;
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P New Orleans longest running Pool Tournament
Mondays 9:35pm with FREE Hot Dogs
P §3.25 Cuervo Shots
| Tuesdays pm-closing
P Bring Your Own Meat BBQ
Wednesdays Tpm
You supply the MEAT, we supply the potato & salad
» Chuckwagon Happy Hour
Fridays 4:9pm 0 Country Music,
Cheap Drinks & Free Grub
D Come Enjoy Joe's Jambalaya Sundays Spm
Shirtless Sundays Happy Hour Prices if shirtless 9pm-close
D Happy Hour 4-9pm Daily
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CLOVER
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24 HOURS FRIDAY, SATURDAY, SUNDAY
900 Bourbon St. ~ THE ONE & ONLY
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’.?. ¥ SUNDAYS $2.25 Well Vodka
12noon-5pm

Tommy T on Piano
Queen’s Head Pub 4-8pm

‘81 Vv Dogtini Mondays 7pm-midnight
= 1 Bring Your Dog ...Free Doggie Treats
Human Drink Specials

d ¥ TUESDAYS Kocktail Karaoke
8-11pm e Sponsored by Absolut
Best Singer wins Absolut Gift Basket

V¥ THURSDAYS Martini Madness
7pm-12midnight @ $3.25 Absolut Martinis
" ¥ Happy Hour Daily 4-9pm

¥ QUEEN'S HEAD PUB

31 OPEN Sunday 3pm-11pm

“RTCONE CHEER ONTHE | \
WA CK&GOLD sundays withs

- ‘-I

ﬁv Bun Boy, Weenie Man
| &The Juice Crew

7pm Dec:24hE
%* at: Nem
120000 Deg, 31t
vs. Carolina |

740 Dauphine St.
New Orleans, LA 70116
'504 566.7191 {?

GoodFrlen dsBar.C@M

CLOVER
GRILL_||

rbo THE ORIGINAL |
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Tthe "official" dish

by Rip & Marsha Naquin-Delain
RipandMarsha.COM
E-mail: info@ambushmag.com

Arts Council of New Orleans Announces $440,000 in Grants

to Launch NOLAFunGuide.com
he Arts Council of New Orleans announced that it will implement a new
online marketing tool and half-price e-mail ticket program to increase
attendance for New Orleans cultural organizations. The goal is to make the
arts more affordable and accessible for New Orleans’ residents and visitors.

The program is being made possible by a grant of $392,000 from The Pew
Charitable Trusts and $48,000 from the William Penn Foundation, both provided to the
Greater Philadelphia Cultural Alliance. The Cultural Alliance will work with the Arts
Council of New Orleans (ACNO) to create and launch an online regional events
calendar, NOLAFunGuide.com, and FunSavers, a weekly half-price ticket program.

NolaFunGuide.com is scheduled to launch in spring 2007, followed by the launch
of the FunSavers program shortly thereafter.

“Because cultural organizations and the public are increasingly depending on the
Internet to access information, NOLAFunGuide.com and the FunSavers program will
offer a quick and efficient way to communicate with our audiences. That means it will
be easier and more affordable for residents to enjoy and support the arts in New
Orleans.” --Shirley Corey, President and CEO, Arts Council New Orleans

“Philadelphia understands the social and economic value of the arts, particularly
to a city like New Orleans. The Pew Charitable Trusts is proud to join with our partners
in the cultural community to offer this special gift to New Orleans as an important step
toward its recovery. The grant will help the city build on its unique strength and character.”
--Marian Godfrey, Managing Director, Culture and Civic Initiatives, The Pew Charitable
Trusts

The projectis modeled on a pre-existing platform, PhillyFunGuide.com, developed
by the Greater Philadelphia Cultural Alliance and interactive media firm, Zero Defect
Design LLC, with Pew funding. Zero Defect Design LLC will also design the
NOLAFunGuide.com site for ACNO.

In Philadelphia, the program, which highlights upcoming events and allows
customers to purchase tickets, has been instrumental in building awareness and
attendance for the local cultural community. PhillyFunGuide.com has been recognized
nationally as a model for successful online event promotion. The half-price ticket

F} —————
ORLANDO’S

Society Page Lounge
542 N. Rampart®New Orleans
- 504.299.0156 N
Happy New Year! ﬁ
Celehrate the —\

New Year

with Champagne &
Party Favors at 12midnight

New Year's Eve
sun, Dec. 31st |

HOURS: Monday-Thursday 6pm-2am
Friday, Saturday, Sunday 3pm til

component of the program, FunSavers,
has sold 95,000 tickets and generated
$1.5 million in revenue for hundreds of
Greater Philadelphia cultural groups
sinceits launch in 2002. All of this revenue
was from the sale of tickets at the last
minute-seats that otherwise would have
gone empty.

“New Orleans is a national treasure.
We’re honored to play a part in the city’s
ongoing recovery. This project is funda-
mentally about transferring an existing,
proven marketing platform, in order to
accelerate the rebirth of a truly great city.”
--Peggy Amsterdam, President, Greater
Philadelphia Cultural Alliance

Perhaps more than any other city in
America, culture in New Orleans is widely
acknowledged as being the central focus
of regional identity and key to economic
well-being. A recent mayoral commission
confirmed that restoring the city’s cultural
heritage in all of its forms-music, food,
history and craft traditions-will be a main
component in rebuilding the city following
the devastation caused by Hurricane
Katrina.

In addition to the considerable physi-
cal damage to its buildings, the arts com-
munity in New Orleans has experienced
diminished capacity to communicate with
its audiences due to irregular hours, sub-
stitute venues and disruption of basic
postal services. The Web site and email
services of the NOLAFunGuide will pro-
vide reliable and accessible sources of
communication about cultural organiza-
tions and events across the city.

The NOLAFunGuide.com project,
which is designed to support New Or-
leans’ overall recovery strategy, is truly a
collaborative effort between New Orleans
and Philadelphia. The Arts Council of New
Orleans will lead the initiative and collabo-
rate with the New Orleans Tourism and
Marketing Corporation (NOTMC). The
Greater Philadelphia Cultural Alliance,
which developed and runs
PhillyFunGuide.com and Funsavers, will
donate consulting services and provide
licensing of the software at no charge.
NOTMC will provide in-kind resources and
advertising, and use the calendar on its
tourism websites.

Yale Glee Club performance
to Benefit the New Orleans
Children’s Chorus
oyola’s Montage Arts Series will
present a special performance
by the Yale Glee Club on Friday,
January 5, at 7:30pm., in Louis J. Roussel

Performance Hall. All proceeds will ben-
efit The New Orleans Children’s Chorus.
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As one of the leading collegiate cho-
ral ensembles in the United States, the
Yale Glee Club has brought its gift of song
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25th Anniversary, MLK Edition Out: Jan. 3
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sappho psalm 8

celebrazzi, cartoon 15
snhap paparazzi/ambush party 18
one last song, cookin' auntie dee 20
trodding the boards 24
obituary/charlene schneider 26
chop chop 28
ambush paparazzi/nola, metairie 31
EXPOSE/center

shap paparazzi/wood party 1
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allons acadiana, mobile st. talk 16
classifieds 18
e-mail 22
ambush paparazzi/nola, metairie 24
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ExoticFashionMall.COM
808 N. Ram art St ® New Orleans

"+ tarring Eleotra Cit, Tittie Toulouse, Prncesse Stephaney, Tam Tarmac, Star Daniels & Guests
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